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M.Com Course Structure 

Sem Paper 

Code 

Course IA 

Marks 

Sem End 

Marks 

Total Hrs/ 

Week 

Credits 

 

 

 

 

 

 

 

IV 

4.1 E-Commerce 20 80 100 04 04 

4.2 International Business 20 80 100 04 04 

4.3 Project Report 50 50 100 04 04 

Group A: Accounting and Finance      

4.4 A Security Analysis and Portfolio Management 20 80 100 04 04 

4.5 A Innovations in Accounting 20 80 100 04 04 

4.6 A Mutual Funds 20 80 100 04 04 

Group- B: Cost Accounting      

4.4 B Techniques of Costing 20 80 100 04 04 

4.5 B Strategic Cost Management 20 80 100 04 04 

4.6 B Recent Developments in Cost Accounting 20 80 100 04 04 

Group – C: Banking 

4.4 C Foreign Exchange and Risk Management 20 80 100 04 04 

4.5 C Financial Management in Commercial Banks 20 80 100 04 04 

4.6 C Fund Management in Commercial Banks 20 80 100 04 04 

Total Marks/Credits 150 450 600 24 24 
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Course Code Semester & Course Teaching 

Hours. 

Credits Maximum Marks Examination 

Duration 

Hrs 

Internal 

Assessment 

Semester End 

Examination 

Total 

Hard Core 

Semester-IV 

HC-4.1 Information Technology for Business 4 4 20 80 100 3 

HC-4.2 Business Ethics and Corporate Governance 4 4 20 80 100 3 

HC-4.3 Dynamics of Entrepreneurial Development 4 4 20 80 100 3 

HC-4.4 Project and Field Visit 4 4 20 80 100 3 

Group-(A) Accounting and Finance 

SC -4.5 (AA) Innovations in Accounting 4 4 20 80 100 3 

SC-4.6 (AF) Behavioural Finance 4 4 20 80 100 3 

Group-(B) Costing and Taxation 

SC-4.5 (BC) Strategic Cost Management. 4 4 20 80 100 3 

SC-4.6 (BT) International Taxation. 4 4 20 80 100 3 
Group-(C) Human Resource Management and Marketing Management 

SC-4.5 (CH) Competency Mapping and Succession 
Planning 

4 4 20 80 100 3 

SC-4.6 (CM) Rural Marketing 4 4 20 80 100 3 
Group-(D) Banking and Insurance 

SC-4.5 (DB) International Banking 4 4 20 80 100 3 

SC-4.6 (DI) Actuarial Science 4 4 20 80 100 3 
 Semester Total 24 24 120 480 600 18 

 

Note: 
1 For project work there shall be one working hour per week for six students. 

 
 


